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THE ORIGINALS, HUMAN HOTELS & RESORTS: THE FUTURE OF
THE SEH UNITED HOTELIERS GROUP

Paris, 13 November 2018 A basic shift is pushing customers to travel locally and
enjoy a fuller experience in unique hotels. For these people, each trip and each
journey is another opportunity to grow as a person and a human being. This
desire for authenticity has breathed life into a new-generation hotel brand that
anticipates both traveller and hotelier needs: The Originals, Human Hotels &
Resorts. Its name captures the philosophy and unique identity of this new brand.
Its description and signature details express its unique values: the human touch,
local travel, experience and independence. At The Originals, Human Hotels &
Resorts, all hoteliers have something unique to share. The brand currently plays
host to more than 600 hoteliers in France and abroad, from budget to luxury.

A powerful group movement

Founded 50 years ago by six independent hoteliers, over the years the SEH United Hoteliers
group has developed into the fourth-biggest French hotel group. It has also become Europe's
leading hotel cooperative with more than 600 hotels (*).

With its group movement and vision of authentic hotel services, the Group has now grouped
all of its hoteliers under a single, powerful brand: The Originals, Human Hotels & Resorts. This
development has also led to a complete digital and marketing transformation.

The choice of name enhances the brand identity, expressing humanity, diversity, universality
and, most importantly, the originality of the Group hotel offer. The identity was designed to
enable each hotelier to showcase their own identity first and foremost.

The wide range of hotels offers world travellers an exceptionally rich palette of experiences
and stays — from budget to luxury — in deepest nature, villages and cities, taking it back to
basics as the digital transformation gathers pace within the industry.

The Originals, Human Hotels & Resorts hoteliers are all driven by the same passion: to give
each guest an original, human experience.
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Just the category for each hotelier

The Originals, Human Hotels & Resorts is made up of a vast community of people united by
the same vision of travel and hospitality. The brand comprises six hotel offers, from budget to
luxury, with six types of different, easy-to-remember experiences for travellers:

- The Originals Collection: luxury hotels with exceptional spirit and character

- The Originals Relais: high-end hotels ideally located in the countryside, by the sea or
in the mountains

- The Originals Boutique: hotels in city centres with style and personality designed by
their owners

- The Originals Residence: fully equipped apartments, offering all the services of a
hotel

- The Originals City: city hotels, perfect for a work or family trip

- The Originals Access: contemporary and functional hotels close to major roads

A digital native brand

By the end of the year, The Originals, Human Hotels & Resorts will provide guests with:

- A booking site presenting the group's 600 hotels and showcasing the know-how and
originality of each hotelier with the aim of becoming a destination site driven by a strong
philosophy and rich content,

- A quick and easy three-click booking module,

- A paperless loyalty programme which reflects the brand philosophy by offering each
guest experiences and instant rewards on every trip.

Hoteliers will also benefit from a new digital platform with the everyday tools to make life easier:
a booking engine, customer knowledge, quality management and Business Intelligence.

Going further for hoteliers

A number of hotelier support services are also available:

- The Originals Academy: a training school allowing each hotelier and their teams to be
trained in recruitment, marketing, management and digital tool usage.

- The Oiriginals Shop: a central purchasing unit comprising a wide range of carefully
selected products with turnover in excess of 30 million euros.

"We created The Originals, Human Hotels and Resorts to meet the new needs of travellers: a
hotel brand offering a unique, human, full, personalised experience. Our aim is to quickly
develop this brand across Europe and showcase and pool the know-how of thousands of
independent hoteliers with our expertise, tools and powerful network," says Philippe Marguet,
Chairman of The Originals, Human Hotels & Resorts Board.

The Originals, Human Hotels & Resorts has set itself the target of 1000 hotels within five years:
50% premium and 50% budget.

About

The Originals, Human Hotels & Resorts is a group movement of 600 independent hoteliers who
have shared the same vision of more personal and authentic hotel services for more than 50 years.
With six categories, from budget to luxury, the
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The Originals, Human Hotels & Resorts hoteliers all have something unique to share, show or try
out, from a recipe to an anecdote, passion, story or diverse experiences. This allows guests to get
the most out of local life in 12 European countries and worldwide. The Originals Collection, The
Originals Relais, The Originals Boutique, The Originals Residence, The Originals City, The
Originals Access.

Find out more at the www.TheOriginalsHotels.com

(*) The SEH United Hoteliers group owns the Relais du Silence, Qualys-Hotel, Inter-Hotel, P'tit Dej-
Hotel and Hétels-Chalets de Tradition hotel brands, which will now be operated under the new
brand: The Originals, Human Hotels & Resorts.
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